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CAMPANII

SPONSORI

PROIECTE
CULTURALE

campania #lGotMarked
finantata de catre
Kaufland Romania

peste 20 companii atrase
Ca SPONSOri

“

BAIA DE ARHITECTURA
co-finantata de Ordinul
Arhitectilor din Romania
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INTERVENTII
DE PUNERE N SPONSORI CAMPANII
SIGURANTA

cu ajutorul campanii SMS, peste 20 companii
SPONSOI| implicate 7 Most Endagered
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7 MOST ENDANGERED
\PROGRAMI\/IE 2000

A

NEPTUNE BATHS,
BAILE HERCULANE

ROMANIA

European
Investment

2 ctitute EUROPA
Bank * Institute Tyt

Co-funded by
the European Union
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venituri si cheltuieli

Venituri

232.301 lel

Finantari accesate

Ordinul Arhitectilor Romania 38.000 lei
Kaufland Romania. 49.000 lei

Cheltuieli

135.481 lel

Sponsorizari

MAPEI materiale 10.000 euro
campania 30 companii - 1000 euro - 20.000 euro
campanie SMS - 10.000 euro
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5.000 donatori
Tale I\Vile ISEYI
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MI-E DOR DE TINE

CAMPANIE VIDEO DEZVOLTATA ALATURI DE
LIGHTS ON ROMANIA
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